
Some comments about the Airport Arms Ads 

The violence promoted by advertisements for the arms industry sends the wrong message in any airport, let 

alone one that serves a nation's capital city.  

Dr. Stuart Rees AM 

Professor Emeritus, University of Sydney 

 

It is shocking to be greeted in Canberra as if it is a military base.  It is in fact the national capital which is 

committed to strengthening national security in the fullest sense.  That means that it should above all be 

seeking to settle disputes by peaceful means.  Promotion of weapons also implies advocating their use, 

which is irresponsible.   

Ninety-nine percent of the people who pass through the Canberra Terminal would have nothing to do with 

weapons purchasing.  The weapons ads are not only distasteful; they are also likely to intensify caution and 

even hostility amongst those who visit from other countries.  It is foolhardy provocation to advertise in ways 

that suggest Australia has a militaristic stance.   

Professor John Langmore 

Melbourne School of Government, and former Member for Fraser, ACT 

 

My concern for peace in the world and my pride in Canberra as the national capital impel me to campaign 

against arms advertising at the gateway to our city. Innovative ideas for building peace in the world would 

be a much more worthy endeavour. 

(Bishop) Pat Power 

2009 Canberra Citizen of the Year 

 

As a public health physician concerned with prevention of death and illness, it is inconceivable to me that 

the gateway to our nation's capital city would display advertisements for arms industry companies. 

Australia and its capital should showcase natural and built beauty, cultural diversity and peaceful co-

habitation, not weapons of war. I find the latter ads to be offensive, both personally and professionally. 

(Dr) Mitchell Smith 

Director, NSW Refugee Health Service; worked for 25 years both in Australia and overseas promoting the 

health of people of refugee background, who are escaping the impacts of weapons of war.  

 

Arms industry advertisements are worse than those for tobacco – selling death and destruction all in a “nice 

package” does not make it right. Shame on Canberra airport. 

Dr Margaret Beavis 

President, Medical Association for Prevention of War (Australia) 

 

Canberra airport is the gateway of many international visitors to our national capital. While waiting to collect their 

luggage these visitors see images of warfare and repulse. These images subliminally convey fear. While I believe that 

fear characterises the inner thoughts of many Australians it is not in our national interest that this be reinforced. 

These images should be replaced by something uplifting, welcoming, creative and Australian. 

Colin D Butler 

Professor of Public Health, University of Canberra 

 

I believe that it is completely inappropriate that Canberra Airport is displaying advertisements promoting 

the arms industry. As an Associate Professor of International Relations at the University of Queensland, 

specialising in arms control and disarmament issues, I urge you to remove these advertisements because I 



believe that they help to fuel global arms acquisitions and cultures of militarism which are responsible for 

up to 500,000 deaths every year.  

Many of those killed are women and children, and numerous studies of gender-based violence suggest that 

the promotion of military cultures and access to deadly weapons have enabled these killings to flourish. As 

such, and in the spirit of promoting an image of Australia as a good international citizen – Australia was, 

after all, a key supporter of the UN’s recent Arms Trade Treaty – I believe that these images should be 

removed.  

Weapons trade fairs are increasingly being seen as anachronistic and out of touch with the vast majority of 

ordinary citizens. On a personal level, I find it offensive that any advertising for weapons should appear at 

your venue. 

Dr Marianne Hanson (DPhil, Oxford) 

Associate Professor of International Relations and Foundation Director, Rotary Centre for Peace and 

Conflict Resolution, The School of Political Science & International Studies, University of Queensland 

 

It is offensive and inappropriate for a manufacturer of anti-aircraft weapons (Raytheon) to advertise at an airport. 

Dr Peter Karamoskos, Melbourne 

 

I was appalled when I first saw the military-type advertisements above the luggage carousel - I found them very 

offensive and completely inappropriate for a place which is the first stopping-off point for visitors to the capital of 

Australia. Extraordinarily out of place, like lying a machine gun across one’s front door mat. Where is the warm 

welcome to our beautiful capital city with photos of the lake etc – and a cheerful greeting? 

Margaret O’Callaghan, Canberra  

Former UN staff member 

 

Nuclear weapons are designed to inflict harm on a massive scale and cannot be used in conformity with international 

law. By providing advertising space to companies that manufacture these weapons and their means of delivery, 

Canberra Airport is in effect sanctioning their involvement in this work. 

Tim Wright 

Director for the Asia-Pacific, ICAN, the International Campaign to Abolish Nuclear Weapons 

Greeting visitors to our national capital's airport with cheery photos of war machines exposes an unpleasant 

Australian hypocrisy -  We want to be loved for our sunny Aussie welcome, but the flip-side is a history (both old and 

recent) of intolerance and gang-attack.  Are we really proud to display and live by this? 

Honey Nelson, Canberra 

 

I feel that a couple of advertisements at the Qantas Carousel at the Canberra Airport are distasteful and 

inappropriate for people to view and contemplate while waiting for their luggage to arrive.     

Karen Dahl, Canberra 

Arms industry advertisements at Canberra Airport suggest that Canberra has a conflicted identity and a 

failure to imagine any more constructive way to generate livelihoods in Australia’s Capital City than that of 

devising the means of killing large numbers of people. The advertising suggests that we are on a war 

footing, which is offensive and should be replaced with messages about enjoying Canberra and its 

surrounding natural countryside. 

Graeme Dunstan and Willy Bach, Stand Fast Veterans Against the Wars 

 

It concerns me greatly that, as increasing numbers of visitors, tourists and even Canberra residents, arrive at 

Canberra Airport, it is devoid of images of Canberra as a splendid city,  the Seat of our federal Government and our 



nation’s capital.  Structures, spaces and screens suitable for conveying a sense of place  and our national capital’s 

character are used instead for unimpeded, fully focussed advertisements for commercial military systems and arms 

manufacturers.  It is as if there is no pride in Canberra or promotion of its primary attributes.  

Brett Odgers, Member of the Canberra Chapter of the Walter Burley Griffin Society Inc. 

 

 

 

 

 

 

 

 


