
Comments about the Airport Arms Ads 

The violence promoted by advertisements for the arms industry sends the wrong message in any airport, let alone 

one that serves a nation's capital city.  

Dr. Stuart Rees AM 

Professor Emeritus, University of Sydney 

 

It is shocking to be greeted in Canberra as if it is a military base.  It is in fact the national capital which is committed 

to strengthening national security in the fullest sense.  That means that it should above all be seeking to settle 

disputes by peaceful means.  Promotion of weapons also implies advocating their use, which is irresponsible.   

Ninety-nine percent of the people who pass through the Canberra Terminal would have nothing to do with weapons 

purchasing.  The weapons ads are not only distasteful; they are also likely to intensify caution and even hostility 

amongst those who visit from other countries.  It is foolhardy provocation to advertise in ways that suggest Australia 

has a militaristic stance.   

Professor John Langmore 

Melbourne School of Government, and former Member for Fraser, ACT 

 

My concern for peace in the world and my pride in Canberra as the national capital impel me to campaign against 

arms advertising at the gateway to our city. Innovative ideas for building peace in the world would be a much more 

worthy endeavour. 

(Bishop) Pat Power 

2009 Canberra Citizen of the Year 

 

Arms industry advertisements are worse than those for tobacco – selling death and destruction all in a “nice 

package” does not make it right. Shame on Canberra airport. 

Dr Margaret Beavis, President MAPW 

 

Canberra airport is the gateway of many international visitors to our national capital. While waiting to collect their 

luggage these visitors see images of warfare and repulse. These images subliminally convey fear. While I believe that 

fear characterises the inner thoughts of many Australians it is not in our national interest that this be reinforced. 

These images should be replaced by something uplifting, welcoming, creative and Australian. 

Colin D Butler 

Professor of Public Health, University of Canberra 

 

It is offensive and inappropriate for a manufacturer of anti-aircraft weapons (Raytheon) to advertise at an airport. 

Peter Karamoskos, Melbourne 

 

I was appalled when I first saw the military-type advertisements above the luggage carousel - I found them very 

offensive and completely inappropriate for a place which is the first stopping-off point for visitors to the capital of 

Australia. Extraordinarily out of place, like lying a machine gun across one’s front door mat. Where is the warm 

welcome to our beautiful capital city with photos of the lake etc – and a cheerful greeting? 

Margaret O’Callaghan, Canberra  

Former UN staff member 

 

Nuclear weapons are designed to inflict harm on a massive scale and cannot be used in conformity with international 

law. By providing advertising space to companies that manufacture these weapons and their means of delivery, 

Canberra Airport is in effect sanctioning their involvement in this work. 

Tim Wright 

Director for the Asia-Pacific, ICAN, the International Campaign to Abolish Nuclear Weapons 



Greeting visitors to our national capital's airport with cheery photos of war machines is not only callous and 

aggressive, it also exposes an unpleasant Australian hypocrisy -  We want to be loved for our sunny Aussie welcome, 

but the flip-side is a history (both old and recent) of intolerance and gang-attack.  Are we really proud to display and 

live by this? 

Honey Nelson, Canberra 

 

I feel that a couple of advertisements at the Qantas Carousel at the Canberra Airport are distasteful and 

inappropriate for people to view and contemplate while waiting for their luggage to arrive.     

Karen Dahl, Canberra 

Arms industry advertisements at Canberra Airport suggest that Canberra has a conflicted identity and a failure to 

imagine any more constructive way to generate livelihoods in Australia’s Capital City than that of devising the means 

of killing large numbers of people. The advertising suggests that we are on a war footing, which is offensive and 

should be replaced with messages about enjoying Canberra and its surrounding natural countryside. 

Graeme Dunstan and Willy Bach, Stand Fast Veterans Against the Wars 

 

 

 

 

 

 


